The Creative Learning Spiral:
Designing Environments for Flaring and Focusing
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Flare & focus

To overcome the clash between people whose dominant
characteristic is either creativity or logic, an organization can
"harness both strengths in equal measure by alternately

and its thinking"

- Amy Webb



_ N )
. ':‘\;:, X 3 .,,‘ N L > A 3 3 : . > .

\ . beuts ofnspiration frem expene\nce\d“adws,o B
™ lecture halls, office hours

A - R




focus on one person



'.’-. .
5 -

"/Heaﬂa:s-down individualwo kandti "«

collective studio or opeRwce







&
=
N
A )
o
O







- giving an

R
collective studic 2 spaces

’ w
< " L



flaring with many people
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Productivity: how and when
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What can headphones and mornings tell us
about user needs?
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Creative learning spaces
require spaces
for




the big takeaway:

learning spaces are when you
(the space users)
and ask the



ongoing tech-driven user research

3» Do you want this type of learning to happen in your space?”




roomlearn

jane zhang
jane@room2learn.org

www.roomz2learn.org



